WHAT IS CLAIMED: 



L A method for conducting a survey of a visitor to a web page, comprising the steps 
of: 

providing a survey server to conduct the survey; 
storing the web page on a web server; 

sending the web page to a first computer being used by the visitor from said web 
server; 

receiving a request at said survey server from the web page to conduct said survey; 
responding to said request by transmitting a pop-up window from said survey server 
to the visitor at the visitor's computer; 

presenting a survey document to the visitor through said pop-up window; and 
conducting said survey in said pop-up window. 

2. The method of claim 1 wherein said pop-up window does not interfere with the web 
page. 

3. The method of claim 1 wherein the survey document contains an option to opt out of 
the survey. 

4. The method of claim 1 wherein said pop-up window can be closed at any time 
ending the survey. 

5. The method of claim 4 wherein the data collected by said pop-up window that was 
prematurely closed is disregarded. 
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6. The method of claim 1 further comprising the step of presenting the visitor with a 
set of profiUng questions. 

7. The method of claim 6 wherein said set of profiling questions number more than 
four. 

8. The method of claim 6 wherein said set of profiling questions number less than 
eight. 

9. The method of claim 1 further comprising the step of: presenting the visitor with a 
set of critical attributes. 

10. The method of claim 9 wherein the visitor ranks the importance of each of said set 
of critical attributes. 

11. The method of claim 10 wherein the visitor ranks the importance of each of said set 
of critical attributes on a scale of 1 to 9. 

12. The method of claim 9 wherein the visitor is presented with a subset of the total 
number of critical attributes being tested by the web site. 

13. The method of claim 12 wherein the number of critical attributes being ranked is 
about four. 

14. The method of claim 12 wherein the number of critical attributes being tested by the 
web site is about twenty. 
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15. The method of claim 9 further comprising the step of: ranking the visitor's 
satisfaction with each of said set of critical attributes. 

16. The method of claim 15 wherein the visitor's satisfaction is ranked on a scale of 1 to 
9. 

17. The method of claim 9 wherein said set of critical attributes allow said survey to 
adhere to a strict methodological practice. 

18. The method of claim 17 wherein said strict methodological practice is designed to 
efficiently measure customer satisfaction in the online world. 

19. The method of claim 1 8 further comprising the step of: presenting the visitor with an 
appeasement screen. 

20. The method of claim 19 wherein the appeasement screen contains a brief automatic 
response customized based on the critical attribute rankings. 

21. The method of claim 19 further comprising the step of: presenting the appeasement 
screen only when the visitor is displeased. 

22. The method of claim 21 wherein the visitor is designated as displeased if the rank 
given to any of the critical attributes is lower than a determining level. 

23. The method of claim 22 wherein said determining level is determined by the web 
site. 

24. The method of claim 1 wherein the server controls the entire surveying process, 
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25. The method of claim 1 wherein the server controls the entire data collection process. 

26. The method of claim 1 wherein the server is constantly enabled to receive for survey 
requests from the web site. 

27. The method of claim 1 wherein the request is generated by a trip-wire. 

28. The method of claim 27 wherein said trip-wire is a line of code in the web site. 

29. The method of claim 27 wherein said trip-wire can be placed anywhere within the 
web site. 

30. The method of claim 27 wherein the request identifies said trip-wire that originated 
the request. 

31. The method of claim 1 further comprising the step of: transmitting said pop-up 
window to the visitor every n* request from the web site. 

32. The method of claim 3 1 wherein n is determined by the server. 

33. The method of claim 3 1 wherein n is calculated on a daily basis. 

34. The method of claim 3 1 wherein n is calculated by in order to attain a statistically 
relevant sample. 

35. The method of claim 31 wherein n is calculated based at least in part on daily traffic 
to the web site and the number of surveys already collected about the web site. 

36. The method of claim 1 wherein said pop-up window is fully branded. 
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37. The method of claim 36 wherein the full branding gives said pop-up window the 
look and feel of the web site 

38. The method of claim 1 wherein the request identifies the web site that originated the 
request. 

39. The method of claim 1 further comprising the step of: offering the visitor an 
inducement for completing the survey. 

40. The method of claim 39 wherein the inducement is defined by the web site that 
requested the survey. 

41. The method of claim 39 wherein the inducement is offered by the web site that 
requested the survey. 

42. The method of claim 39 wherein the inducement is offered by a third party. 

43. The method of claim 42 wherein the inducement is financed by the web site that 
requested the survey. 

44. The method of claim 39 wherein the inducement is fully voluntary. 

45. The method of claim 39 wherein the inducement is not awarded until the visitor has 
completed the entire survey. 

46. The method of claim 39 wherein the inducement is a reward. 
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